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Introduction 

On June 09, 2021, 7PM, The Marketing Club conducted a Guest Lecture in collaboration with 

Hashtag- The Public Relations and Web Committee of SIBM-H from 7:00 PM to 8:30 PM which was 

taken by Ms. Charu Raizada on the topic ‘Rethinking Communications’. During the lecture she gave 

insight about how communication plays an important role between a brand and a customer. She also 

explained in brief how managing public relations and communication has transformed during two 

decades. The discussion was also supported with examples from the industry. 

Poster for the Guest Lecture 

Guest Profile 

Ms. Charu has more than two decades of active public relations experience, building reputation for 

corporates and brands, catering to B2C, B2B, B2G and B2E audiences. During this journey, she 

worked closely with both International and domestic companies in developing strategy and media 

planning; managing critical situations - with a potential of blowing into a full-fledged crisis and 

reputation loss; rolling out launch plans, backed by a strong influencer strategy; social media 

programs for CEO’s; training the C- Suite on media programs and crisis; sustainability and CSR 

campaigns for brands, designed to bring in behavior change. 

Some of the recognised campaigns include: Rugby World Cup 2019 Trophy Tour: Webb Ellis Cup 

inspires India (2019); UEFA Champions League Trophy Tour brought to India by Heineken® (2017); 
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Leveraging the Power of Global Goodwill Ambassador to raise a voice against Gender Based 

Violence for PSI India (2016); Nirmal Bharat Yatra – sanitation awareness campaign – Wash United 

(2013); A digital campaign for Apollo Munich Health Insurance - Saurav Ganguly Movie Trailer 

(2012). Currently, she is working as an independent consultant with corporates and a PR firm. 

Ms. Charu Raizada, Communication Consultant; Council Member, 
WICCI PR and Digital Marketing 

Details of the Guest Lecture:- 

The guest lecture started with an interaction with the students where Ms. Charu asked the students 

what is communication. The answers were exchanged and discussed as to what were the important 

points for a brand regarding effective communication, which were narratives, relatability for the 

customers and emotional connect. A business needs to convey its message in a genuine way so that 

people connect with it. It needs to know what motivates its customer. This was further explained with 

examples of some brands such as Adidas, where it connects with people by showing real stories. 

Emotional connect, emotional motivators should be backed up by a targeted approach. It is very 

important to listen to your customers, they have a voice and they want to be heard without getting 

judged. Therefore, brands need to be empathetic as well. With this communication another important 

thing to remember is consistency. Consistency and authenticity are two important things in a message 

which is being communicated. The message should involve a story which is believable. Further Ms. 

Charu also explained that every brand has a tone for its message and communication, like Apple uses 

a sophisticated tone whereas Pepsi on the other hand prefers a fun tone. 

The next important thing explained by her was that there are 5c’s that revolve around communication 

which are: 

 Clarity

 Consistency

 Creativity



► Content

► Connection

All these Sc's play a very important role in communication and any brand should adhere to them. 

Lastly, she also mentioned that a brand should think and communicate globally. It should be aware 

of what is happening around the world and their rules and regulations. The session was concluded 

with an interactive question and answer round with around 5-6 questions by the students. 

Capture from the Guest Lecture:-

Conclusion 

The guest lecture was very insightful as the students learned various aspects of communication with 

regards to a brand. They also learned how communication and its usage has changed within two 

decades. The importance of effective communication taught by various examples was enlightening 

for the students. The students also learned the importance of relatability and emotional connect of 

customers with a brand. Tue session ended with various insights and tips for the students to grow in 

the field of marketing and communication. 
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Symbiosis Institute of Business Management – Hyderabad  

Constituent of Symbiosis International (Deemed University) 
Batch of 2020-22 – Marketing 

June 09, 2021 
Rethinking Communications – (Online) 

Sl. 
No. 

Name of the Student PRN 
Present / 
Absent 

1 Aabhas Arya 20021141001 P 

2 Abdul Taiyeb 20021141004 P 

3 Agarwal Ayushi Rupesh 20021141008 P 

4 Akash Kumar Pal 20021141009 P 

5 Akshita Singh 20021141011 P 

6 Alugaddala Priyanka 20021141012 A 

7 Arindam Bauri 20021141014 P 

8 Ashmita Biswas 20021141016 P 

9 Ayushi Jaiswal 20021141019 P 

10 Bhadra Vijayan 20021141022 P 

11 Chinmay Roy 20021141024 A 

12 Dibyarpita Ghosh 20021141026 P 

13 Diptajit Nath 20021141027 P 

14 Divyani Yadav 20021141028 P 

15 Durgesh Nandini 20021141030 P 

16 Garima Grover 20021141033 P 

17 Girme Gandhali Nikhil 20021141034 P 

18 Gouri Sohani 20021141035 P 

19 Heena Goyal 20021141037 P 

20 Indrajit Pandey 20021141038 A 

21 Jonnalagadda S Viswanadh 20021141041 P 

22 Kartik Divakar Gangurde 20021141045 P 

23 Kaustov Maji 20021141046 P 

24 Khushbu Tulsian 20021141048 P 

25 Manash Pratim Barman 20021141052 A 

26 Mayank Tiwary 20021141054 A 

27 Nandana S 20021141061 A 

28 Nishka Agarwal 20021141065 P 

29 Nitin S 20021141066 P 

30 P Karthik 20021141067 P 

31 Pankaj Badyal 20021141068 P 

32 Pooja Bino 20021141070 P 

33 Pragyesh Bajpai 20021141074 P 

34 Prashant Singh Yadav 20021141076 A 

35 Prince Gupta 20021141080 P 

36 Priyanshi Tanna 20021141083 P 

37 Pushpak Singhal 20021141085 A 

38 Radhika Khemka 20021141087 P 
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Sl. 
No. 

Name of the Student PRN 
Present / 
Absent 

39 Regalagadda Shiva Jyothi 20021141089 P 

40 Rudraksh Sonane 20021141094 A 

41 Sai Mahima Angi 20021141096 P 

42 Shivam Rai 20021141102 A 

43 Shreyangan Sarma 20021141104 P 

44 Sojali Mohapatra 20021141109 A 

45 Somiya Jain 20021141111 P 

46 Sravan Yandra 20021141116 P 

47 Sumit Maurya 20021141117 A 

48 Syed Ayaan Hakim 20021141122 A 

49 Thanashree Suresh Iyer 20021141124 P 

50 Vaibhav Agrawal 20021141126 A 

51 Yashwendra Wadia 20021141131 P 

52 Kaza Nikhil Divakar 20021141132 A 

53 P Sai Pranav 20021141133 A 

54 Nikitha Kanna 20021141135 A 

55 Shubham Thakur 20021141139 P 

56 Kazol 20021141142 P 

57 Koduru Lakshmi Prathyusha 20021141145 A 

58 Aneesha Chakraborty 20021141150 P 

59 Iyer Arvind Ganesh 20021141153 P 

60 Dedania Aarsi Atulbhai 20021141154 P 

CA_ 
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